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Methodology 

 
During the Fall 2018 semester, we tracked how our students in upper-division hybrid courses in Biology 
and Communication completed online content. The main variables we measured were time spent 
watching lecture videos, completion of online assignments, and exam grades. 
 

Applying What We Learned to Your Hybrid and Online Classes 
 

• Format of asynchronous (online) content seems to matter 
o Students will watch online lecture videos, especially with an engaging “talking head” 

format.  
o They tended to be more invested if the videos were substitutes for the textbook, as 

opposed to offering contextual information. 
o Even when there were multiple videos included each week, totaling an hour or so each, 

students still watched the videos, as long as they were being assessed on the content. 
• Even with regular due dates, procrastination is still an issue. Keep deadlines anyway and allow 

students the chance to re-watch or consume the content after the deadline.  
• Procrastination did not seem to directly correlate with exam grades in the communication class, 

but it did in biology. Consider disciplinary differences when designing and creating online 
content. 

• Some students choose a hybrid course to allow flexibility in other parts of their life. Their lives 
outside of class (work, families, extracurricular activities) may be influencing performance in 
online classes. 

 
Tips for Tracking Student Interaction with Material 

 
• Most learning management systems offer the ability to track when students visit the course, 

and when they click on content within the LMS. This data is helpful but does not always offer a 
complete picture of how students are managing online content. 

• Host your lecture videos on YouTube. Access the analytics panel in YouTube Studio in order to 
determine average retention rate, and detect where students tend to “fall off” or leave the 
lecture video.  

• Let students know you are tracking their progress in the course. Share what you learn with 
them in an effort to hold them accountable for completing the material. 

 


